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Summary

Amazon reported strong third-quarter results earnings of
$1.95 per share beating estimates by 23% and revenue of
$180.1 billion growing 13.4% year-over-year. AWS revenue
rose 20.2% to $33 billion, though lagging competitors' cloud
growth rates of 34-40%. The company demonstrated pricing
power through 24% advertising revenue growth and robust
Prime engagement. Al initiatives like Trainium2 show promise
and Q4 guidance projects 10-13% sales growth. We expect
2025 net sales to grow 10.6% from 2024. However,
profitability concerns emerged as operating income remained
flat at $17.4 billion, impacted by $4.3 billion in special
charges. Free cash flow declined sharply to $14.8 billion from
$47.7 billion due to aggressive $50.9 billion Al infrastructure
investments. Elevated operating expenses and stiff cloud
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competition are headwinds.

Data Overview

52 Week High-Low

$258.60 - $161.38

20 Day Average Volume (sh) 58,205,624
Market Cap $2,455.2 B
YTD Price Change 4.7%
Beta 1.29
Dividend / Div YlId $0.00/ 0.0%

Industry

Zacks Industry Rank

Internet - Commerce

Top 37% (90 out of 243)

Last EPS Surprise 23.4%
Last Sales Surprise 1.3%
EPS F1 Est- 4 week change 4.8%
Expected Report Date 02/05/2026
Earnings ESP 0.2%
P/ETTM 32.4
P/E F1 32.2
PEG F1 2.1
P/STTM 3.6
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Q1 Q2 Q3 Q4  Annual*
2026  173,441E 185879E 198987 E  233845E  792,152E
2025 155,667 A  167,702A 180,169 A 209,732E  713270E
2024  143,313A  147,977A 158,877A 187,792A 637,959 A
EPS Estimates®
Q1 Q2 Q3 Q4 Annual*
2026 1.66 E 1.79E 1.93E 2.03E 741E
2025 1.59 A 1.68 A 1.95A 1.89E 711E
2024 113 A 1.23A 1.43 A 1.86 A 553 A

*Quarterly figures may not add up to annual.

(1) The data in the charts and tables, except the estimates, is as of 11/26/2025.
(2) The report's text, the analyst-provided estimates, and the price target are as of 11/20/2025.
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Overview

Amazon.com is one of the largest e-commerce providers, with sprawling

operations in North America, now spreading across the globe. EPS Hist. and Est.
8
Its online retail business revolves around the Prime program well- 7
supported by the company’s massive distribution network. Further, the B
Whole Foods Market acquisition helped Amazon establish footprint in 5
physical grocery supermarket space. 4
Amazon also enjoys dominant position in the cloud-computing market, 2
particularly in the Infrastructure as a Service (laaS) space, thanks to
Amazon Web Services (AWS), which is one of its high-margin ] 1
generating businesses. 2020 2021 2022 2023 2024 2025 2026 0
Amazon has also become a household name with its Alexa powered Sales Hist. and EST.BDUB

Echo devices. Artificial Intelligence (Al) backed Alexa is helping the
company sell products and services.

600B
Revenues were $638 billion in 2024. The company reports revenue 500B
under three broad heads—North America, International and AWS. North 400B
America segment sales increased 10% year-over-year to $387.5 billion. 3008
International segment sales increased 9% year-over-year to $142.9 2008
billion. AWS segment sales increased 19% year-over-year to $107.6 1008
billion. 0

2020 2021 2022 2023 2024 2026 2026
Headquartered in Seattle, WA, Amazon targets three categories of As of 11/20/2025
customers—consumers, sellers and website developers. Consumers are
offered variety, convenience and free delivery of goods displayed on the
company’s websites.

700B

The agreements with sellers are varied, enabling them to use the company’s websites to either sell their merchandise directly, or redirect
customers to the sellers’ own branded websites. In case of the latter arrangement, Amazon earns a fee for the sales thus generated.

Competition comes in the form of traditional retailers, other online retailers, media companies, web portals, search engines, e-commerce
companies and cloud computing service providers.
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Reasons To Buy:

A Amazon's aggressive international expansion positions the company for sustained revenue Amazon is benefiting from
growth as it penetrates emerging markets with untapped e-commerce potential. The company international expansion,
continues strengthening its logistics infrastructure across Asia, Europe, and Latin America, solid outlook,
enabling faster delivery times and improved customer satisfaction in these high-growth diversification across
regions. International operations provide crucial diversification benefits, reducing dependence segments and Al
on the mature North American market while capitalizing on rising middle-class populations momentum are key
with increasing digital adoption rates. This geographic expansion strategy allows Amazon to positives.
leverage its proven business model across multiple markets, creating significant long-term

value as these regions develop their e-commerce ecosystems and consumer spending power
increases substantially.

A Amazon's diversification across multiple high-growth business segments creates a resilient revenue model that reduces concentration risk
while maximizing growth opportunities. Beyond e-commerce, the company generates substantial profits from Amazon Web Services, which
dominates the cloud computing market with industry-leading infrastructure and enterprise solutions. The advertising business continues rapid
expansion as brands allocate more marketing budgets to Amazon's platform, leveraging its valuable consumer data and purchase intent
signals. Prime Video and streaming services add another revenue dimension while strengthening customer loyalty through bundled offerings.
This multi-faceted business structure allows Amazon to capitalize on various secular growth trends simultaneously, providing multiple
pathways to profitability even if individual segments face temporary headwinds or market challenges.

A Management's optimistic forward guidance reflects confidence in the company's operational efficiency improvements and market positioning
across all business segments. For the fourth quarter of 2025, Amazon provided guidance reflecting continued growth expectations. The
company anticipates net sales between $206 billion and $213 billion, representing 10% to 13% growth compared to the fourth quarter of
2024, with this guidance anticipating a favorable impact of approximately 190 basis points from foreign exchange rates. The company expects
continued revenue acceleration driven by enhanced logistics capabilities, expanded AWS offerings, and growing advertising revenue streams.
Operating margin expansion remains a strategic priority as Amazon leverages automation, artificial intelligence, and improved fulfillment
processes to reduce costs while maintaining service quality. Operating income is expected to range between $21 billion and $26 billion
compared to $21.2 billion in the fourth quarter of 2024. The projected growth trajectory incorporates investments in emerging technologies
and infrastructure that should yield substantial returns over the coming quarters. This positive outlook demonstrates management's ability to
navigate macroeconomic uncertainties while executing on long-term strategic initiatives that strengthen Amazon's competitive advantages
and market leadership position.

A Artificial intelligence integration throughout Amazon's operations represents a transformative catalyst for efficiency gains and new revenue
opportunities across the entire business ecosystem. AWS provides cutting-edge Al and machine learning services to enterprise customers,
positioning Amazon as a leader in the rapidly expanding generative Al market. The company deploys Al extensively in its e-commerce
platform for personalized recommendations, inventory management, and dynamic pricing optimization that enhances profitability. Logistics
operations benefit from Al-powered routing algorithms and warehouse automation that reduce delivery times and operational costs
significantly. Amazon's substantial investments in Al infrastructure and talent development create formidable competitive barriers while
unlocking innovative capabilities that drive customer engagement, operational excellence, and margin improvement across all business
segments.



Risks®

e Amazon's aggressive infrastructure expansion continues to strain financial resources as the company pours billions into Al development
and data center construction. The cloud computing arms race demands relentless capital deployment, with AWS infrastructure
requirements growing exponentially. Management's commitment to Al capabilities necessitates substantial investments in specialized
chips, computing power, and facility upgrades. These mounting expenditures compress operating margins and reduce free cash flow
available for shareholders. The uncertainty surrounding return on these massive Al investments creates additional risk, as competitors like
Microsoft and Google pursue similar strategies. With capital intensity showing no signs of moderating, Amazon faces a prolonged period of
elevated spending that may disappoint investors seeking improved profitability and cash generation.

e Amazon's debt position has expanded significantly to fund its ambitious growth initiatives, creating financial inflexibility during uncertain
economic conditions. The company carries substantial long-term obligations that require consistent cash flow to service, limiting strategic
options. Rising interest rates have increased borrowing costs, making debt refinancing more expensive and reducing the appeal of
leverage. This debt burden becomes particularly concerning given potential economic headwinds that could pressure consumer spending
and enterprise IT budgets. The combination of heavy capital expenditure requirements and debt obligations leaves limited room for
financial maneuvering. Should revenue growth decelerate or economic conditions worsen, Amazon's leveraged balance sheet could
constrain investment capacity and competitive positioning while potentially necessitating difficult capital allocation decisions.

e Amazon confronts mounting competition across all major business segments, threatening market share and pricing power. In e-commerce,
rivals like Walmart, Target, and emerging platforms continue enhancing their digital capabilities and delivery infrastructure. The cloud
computing landscape grows increasingly crowded as Microsoft Azure and Google Cloud aggressively pursue enterprise customers with
competitive pricing and innovative services. Retail media networks from competitors now challenge Amazon's advertising dominance,
fragmenting digital marketing budgets. International expansion faces fierce local competition, particularly in growth markets where regional
players maintain structural advantages. Streaming services compete in an oversaturated entertainment market, requiring costly content
investments with uncertain returns. This multi-front competitive pressure compresses margins, escalates customer acquisition costs, and
forces defensive spending that undermines profitability.



Last Earnings Report

Amazon Q3 Earnings Beat Estimates, AWS Growth Pushes Stock Higher FY Quarter Ending 12/31/2024
Amazon.com shares jumped more than 13% in extended trading on Thursday after the Earnings Reporting Date ~ Oct 30, 2025
company delivered third-quarter 2025 earnings of $1.95 per share, which increased 36.4% from Sales Surprise 1.29%
the year-ago quarter and beat the Zacks Consensus Estimate by 23.42%. EPS Surprise 23.42%

Quarterly EPS 1.95

Net sales of $180.1 billion rose 13.4% year over year, ahead of management’s guidance of
$174-$179.5 billion and beat the Zacks Consensus Estimate by 1.29%. Top-line growth was
driven by solid momentum across the North America and International segments alongside
strong growth in the Amazon Web Services (“AWS”) segment.

Annual EPS (TTM) 7.08

Excluding the $1.5 billion unfavorable impact from year-over-year changes in foreign exchange rates throughout the quarter, net sales increased
12% compared with the third quarter of 2024.

The company's profitability metrics showed notable strength, with net income reaching $21.2 billion, up 38.2% year over year. This impressive
net income growth was significantly boosted by pre-tax gains of $9.5 billion from Amazon's investments in Anthropic.

Top-Line Details of AMZN

Product sales (41.1% of sales) increased 9.6% year over year to $74.05 billion. Service sales (58.9% of sales) jumped 16.3% from the year-ago
quarter to $106.1 billion.

By segment, North America revenues (59% of sales) rose 11.2% from the year-ago quarter to $106.2 billion, which beat the Zacks Consensus
Estimate by 1.47%. International revenues (22.7% of sales) gained 14% year over year to $40.8 billion, which beat the consensus mark by 0.5%.

AWS revenues (18.3% of sales) rose 20.2% year over year to $33 billion, which beat the consensus mark by 2.01%. Cloud growth has been a
key area of concern for the company, as it faces intensifying pressure from rivals Alphabet-owned Google and Microsoft, which also reported
quarterly results this week. Google’s cloud revenues increased 34% during the third quarter, while Microsoft Azure recorded growth of 40%.

Strengthening relationships with third-party sellers remained another positive. In the reported quarter, sales generated by third-party seller
services rose 12% on a year-over-year basis to $42.4 billion, which beat the Zacks Consensus Estimate by 1.48%.

Sales from robust advertising services increased 24% year over year to $17.7 billion, which beat the consensus mark by 2.47%. The company
announced partnerships allowing advertisers to buy ad space on Netflix, Spotify, and SiriusXM Media through Amazon Ads, expanding its
advertising reach beyond its own properties. The strong performance in advertising reflected successful Al-powered optimization of the platform
and growing market share in digital advertising, providing a high-margin revenue stream that supports investments in other parts of the business.

AMZN experienced 7% year-over-year growth in its physical store sales, which were $5.57 billion in the reported quarter. The figure beat the
consensus mark by 0.27%.

The company’s online store sales were $67.4 billion, up 10% year over year. The figure beat the Zacks Consensus Estimate by 1.17%.
Prime Services and Consumer Business Performance

The company's retail and consumer business demonstrated strong engagement and innovation. Rufus, Amazon's Al-powered shopping
assistant, reached 250 million customers in 2025, with shoppers using Rufus showing 60% higher purchase completion rates. Amazon launched
Help Me Decide, an Al feature helping customers select products using browsing activity, searches, shopping history, and preferences. Over 1.3
million independent sellers used generative Al tools to create high-quality product listings. The company also expanded Multi-Channel Fulfillment
to sellers using Walmart, Shopify, and SHEIN, allowing brands to reach customers wherever they shop while leveraging Amazon's fulfillment
network.

Amazon's Prime services demonstrated robust momentum in third-quarter 2025, with subscription services revenues reaching $12.2 billion,
representing 12% year-over-year growth from the prior year's $10.8 billion. The figure beat the consensus mark by 0.36%. Prime Video and
entertainment offerings showed strong momentum with several highlights. The Summer | Turned Pretty Season 3 drew more than 70 million
viewers globally through seven days post-finale, delivering global viewership growth exceeding Season 2 by 65%. Thursday Night Football on
Prime Video averaged 15.3 million viewers, the best performance for TNF on any network in a decade and representing a 16% increase over the
prior season. Amazon debuted NBA on Prime in more than 200 countries, delivering an average audience of 1.25 million viewers in the United
States during the season-opening double header. The company launched the reimagined Luna cloud gaming service at no additional cost to
Prime members and continued rolling out Alexa+, which customers engage with twice as much as the original Alexa.

AWS and Al Innovations in Q3

Amazon's Al initiatives gained significant momentum during the quarter, representing a strategic priority across the company. The company
launched Project Rainier, a massive Al compute cluster containing nearly 500,000 Trainium2 chips specifically designed to build and deploy
Anthropic's Claude Al models. Trainium2, Amazon's custom Al chip, saw continued strong adoption and grew 150% quarter over quarter,
becoming a multi-billion-dollar business that is now fully subscribed. In Amazon Bedrock, the company added new foundation models including
those from OpenAl, DeepSeek, and Qwen3, as well as Anthropic's latest Claude models. The company also expanded access to Kiro, its agentic
coding development environment, which attracted over 100,000 developers in the first days of preview and has more than doubled since.



Operating Details

Operating expenses were $162.7 billion, up 15% from the year-ago quarter. As a percentage of revenues, the figure expanded 130 basis points
(bps) on a year-over-year basis to 90.3%.

The cost of sales, fulfillment and technology and infrastructure expenses increased 9.5%, 12.2% and 30.2% year over year to $88.6 billion, $27.6
billion and $28.9 billion, respectively.

Sales and marketing and other operating expenses were $11.6 billion and $2.8 billion, respectively. General and administrative expenses
increased 6% to $2.87 billion.

Operating income came in at $17.4 billion, flat compared to the same period last year. However, this figure included two substantial special
charges, including $2.5 billion related to a legal settlement with the Federal Trade Commission (FTC) and $1.8 billion in estimated severance
costs primarily related to planned role eliminations. Excluding these charges, operating income would have reached $21.7 billion, representing
strong operational performance. As a percentage of revenues, the figure contracted 150 basis points (bps) on a year-over-year basis to 9.7%.

North America segment operating income was $4.78 billion, down 15.4% from the year-ago quarter. The decrease in operating income was
primarily attributable to the $2.5 billion FTC settlement charge, as excluding this item would have resulted in operating income of $7.3 billion.

International segment operating income came in at $1.19 billion, down 7.8% from the year-ago quarter, with results also impacted by severance
costs.

AWS segment operating income was $11.43 billion, up 9.4% from the year-ago quarter, demonstrating the segment's ability to maintain strong
margins even while investing heavily in Al infrastructure.

Balance Sheet & Cash Flow

As of Sept. 30, 2025, cash and cash equivalents were $66.9 billion, up from $57.7 billion as of June 30, 2025.

Marketable securities totaled $27.2 billion as of Sept. 30, 2025, down from $35.4 billion as of June 30, 2025.

The long-term debt was $50.7 billion at the end of the reported quarter, down from $52.6 billion at the end of the previous quarter.

Amazon's cash flow generation remained robust, with operating cash flow increasing 16% to $130.7 billion for the trailing 12 months compared to
$112.7 billion in the prior-year period.

However, free cash flow decreased significantly to $14.8 billion for the trailing 12 months from $47.7 billion due to a year-over-year increase of
$50.9 billion in property and equipment purchases. This substantial capital investment reflects Amazon's aggressive expansion of Al
infrastructure, with the company adding more than 3.8 gigawatts of power capacity in the past 12 months — more than any other cloud provider
— to support growing demand for its cloud and Al services.

Guidance

For the fourth quarter of 2025, Amazon provided guidance reflecting continued growth expectations. The company anticipates net sales between
$206 billion and $213 billion, representing 10% to 13% growth compared to the fourth quarter of 2024, with this guidance anticipating a favorable
impact of approximately 190 basis points from foreign exchange rates. Operating income is expected to range between $21 billion and $26 billion
compared to $21.2 billion in the fourth quarter of 2024.



Recent News

On Nov. 17, Amazon Web Services and Box announced a multi-year strategic collaboration to transform enterprise content management using
agentic Al capabilities. The partnership introduces new Al agents powered by Amazon Bedrock for workflow automation, content analysis and
intelligent content summarization across Box's platform.

On Nov. 13, AWS announced its partnership with Genspark to deliver next-generation agentic Al experiences for users worldwide. Leveraging
AWS infrastructure and generative Al capabilities, Genspark has reduced product development and operations costs while significantly improving
the performance of its generative Al and agentic Al products.

On Nov. 12, Prime Video announced that Hazbin Hotel: Live on Broadway, the concert event celebrating the Season Two premiere of the hit
adult animated musical series, will be coming to Prime Video on Nov. 17.

On Nov. 6, Amazon announced Alexa+, their next-generation assistant that is more conversational, smarter, personalised and designed to help
get things done. It's transforming how customers are interacting with technology in the home and now, on the road.

On Nov. 17, Amazon announced the addition of certified pre-owned Ford vehicles for customers to browse, finance and purchase online through
Amazon Autos.

On Oct. 23, AWS and the Cybersecurity Agency of Singapore signed a new Memorandum of Cooperation to strengthen national cyber defense
and cybersecurity. The collaboration facilitates improved cyber threat intelligence sharing, technical collaborations and ecosystem development
to build a safer cyberspace.

On Oct. 22, 2025, Amazon Web Services announced the signing of a new Memorandum of Cooperation (MOC) with the Cybersecurity Agency of
Singapore (CSA) establishing cooperative efforts on national cyber defence and cybersecurity.

On Oct. 21, 2025, Amazon Web Services (AWS) and Accenture announced an expanded collaboration to deliver Al-powered cloud
modernization across public service, defence and national security organisations, aiming to boost efficiency, drive innovation and enhance citizen
services.

On Oct. 7, 2025, Amazon Web Services announced the selection of 40 promising startups from around the world for its 2025 Generative Al
Accelerator, each gaining access to up to US $1 million in credits and global mentorship.

On Oct. 1, 2025, Amazon Web Services announced a new multi-year partnership with the NBA to power “NBA Inside the Game,” delivering Al-
driven analytics, insights, and fan experiences across broadcasts and digital platforms.

Amazon unveiled Amazon Grocery, a new private-label food brand consolidating Amazon Fresh and Happy Belly lines, offering over 1,000 quality
food items and available online and in stores.

On Sept. 25, 2025, Amazon Web Services and Nasdaq announced a strategic collaboration to deploy Nasdag Calypso as a fully managed cloud
service, modernizing infrastructure across capital markets, banking, risk and regulatory systems.

On Sept. 18, 2025, Amazon expanded its Multi-Channel Fulfilment (MCF) service to support merchants on SHEIN, Shopify, and Walmart,
enabling sellers across platforms to use Amazon'’s logistics network for order fulfillment.

On Sept. 10, 2025, Amazon Web Services, Qualcomm, and Sony Honda Mobility (SHM) announced a joint effort to accelerate development of
the Al-powered AFEELA EV, using Qualcomm’s Al100 accelerators on AWS to compress simulation and ADAS timelines.

On Sept. 3, 2025, Amazon announced eero has expanded its offerings with eero Signal and eero PoE 7.
On Sept. 1, 2025, Amazon announced the launch of the AWS Asia Pacific (New Zealand) Region.

On Aug. 20, Amazon announced it now serves over eight million organizations globally, including 97 Fortune 100 firms, expanding selection by
25% and adding Al-driven tools to deliver greater value, convenience, and efficiency in procurement.

On Aug. 19, 2025, Upstage announced a strategic collaboration with Amazon Web Services to drive co-sales and go-to-market efforts while
advancing the development of Solar language models to broaden access to high-performance, cost-effective generative Al technology across the
Asia-Pacific region and the United States.

On Aug. 13, 2025, Amazon announced a major grocery expansion allowing customers in more than 1,000 cities and towns to order fresh
groceries with Same-Day Delivery orders, with plans to expand to over 2,300 by year-end.

On Aug. 7, 2025, Amazon Web Services launched AWS Al League, a newly-launched groundbreaking global competition designed to accelerate
artificial intelligence innovation and Al skills across the workforce in the field of generative Al.

On Aug. 5, 2025, Amazon Web Services announced the general availability of Amazon Elastic VMware Service to enable customers to quickly
and easily run and scale their VMware workloads on AWS.



Valuation

Amazon shares have returned 6.2% in the year-to-date period but increased 13.8% over the trailing 12-month period. Stocks in the Zacks sub-
industry have risen 10.6%, and the Zacks Retail-Wholesale sector has increased 5.9% in the year-to-date period. Over the past year, the Zacks
sub-industry and the broader sector have increased 14.3% and 8%, respectively.

The S&P 500 index has increased 16.1% in the year-to-date period and increased 15.7% in the past year.

The stock is currently trading at 3.18X forward 12-month sales, which compares to 2.36X for the Zacks sub-industry, 1.63X for the Zacks sector
and 5.29X for the S&P 500 index.

Over the past five years, the stock has traded as high as 3.73X and as low as 1.5X, with a five-year median of 2.85X. Our Outperform
recommendation indicates that the stock will perform better than the market. Our $256 price target reflects 2.71X forward 12-month sales.

The table below shows the summary valuation data for AMZN

Valuation Multiples - AMZN
Stock Sub-industry Sector S&P 500

Current 3.18 2.36 1.63 529

P/S F12M |5-Year High 373 375 2.05 5.52
5-Year Low 15 1.34 1:2 384

5-Year Median 285 202 154 506

Current 6.74 489 479 8.33

PBTIM 5-Year High 2014 15.24 11.18 9.19
5-Year Low 5.81 4.09 4.67 6.62

5-Year Median 85 554 6.16 8.05

Current 354 2.26 1.77 562

EV/Sales TTM |5-Year High 469 477 24 582
5-Year Low 165 1.38 1.3 3.78

5-Year Median  3.18 22 1.69 5.62

As of 11/19/2025 Source: Zacks Investment Research
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AMZN X Industry S&P 500 BABA CPNG JD
Zacks Recommendation (Long Term) Outperform - - Underperform Neutral Neutral
Zacks Rank (Short Term) - - .
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Market Cap 2,455.22 B 543.90 M 37.87B 374.64 B 50.71 B 41.74B
# of Analysts 14 3 22 3 3 3
Dividend Yield 0.00% 0.00% 1.49% 0.61% 0.00% 3.36%
Value Score |E| - - |E| |E|
Cash/Price 0.04 0.25 0.04 0.18 0.15 0.71
EV/EBITDA 19.48 2.37 14.46 11.88 42.07 2.37
PEG Ratio 2.05 1.38 2.20 1.88 NA 5.53
Price/Book (P/B) 6.64 2.89 3.32 2.48 10.70 0.98
Price/Cash Flow (P/CF) 21.72 18.89 14.79 14.53 59.52 6.16
P/E (F1) 32.31 18.91 20.09 23.89 163.29 10.35
Price/Sales (P/S) 3.55 1.35 3.03 2.67 151 0.23
Earnings Yield 3.12% 3.79% 4.96% 4.18% 0.61% 9.68%
Debt/Equity 0.14 0.08 0.57 0.19 0.13 0.20
Cash Flow ($/share) 10.57 0.04 8.99 10.81 0.47 4.73
Growth Score - -
Hist. EPS Growth (3-5 yrs) 26.63% 20.47% 8.17% 3.86% 0.47% 43.43%
Proj. EPS Growth (F1/FO0) 28.57% 25.00% 8.30% -27.08% -22.73% -33.80%
Curr. Cash Flow Growth 42.81% 4.90% 7.10% -3.78% 13.51% 33.50%
Hist. Cash Flow Growth (3-5 yrs) 27.41% 12.84% 7.32% 4.05% 27.26% 32.16%
Current Ratio 1.01 1.33 1.18 1.45 1.06 1.20
Debt/Capital 12.07% 16.46% 38.16% 16.72% 11.53% 16.46%
Net Margin 11.06% 1.20% 12.77% 12.38% 1.16% 2.46%
Return on Equity 23.62% 6.45% 17.03% 10.61% 6.95% 10.99%
Sales/Assets 1.03 1.03 0.53 0.55 1.99 1.86
Proj. Sales Growth (F1/F0) 11.80% 0.96% 5.59% 5.40% 14.90% 17.30%
Momentum Score - -
Daily Price Chg 1.50% 0.90% 0.91% -2.31% 0.91% 0.28%
1 Week Price Chg -5.97% -4.61% 2.24% -0.57% -5.53% -1.30%
4 Week Price Chg 0.18% -9.20% -1.81% -11.15% -13.03% -15.61%
12 Week Price Chg 1.92% -7.81% 5.46% 13.32% -2.29% -7.73%
52 Week Price Chg 10.49% -17.58% 12.36% 84.33% 10.11% -17.52%
20 Day Average Volume 58,205,624 302,060 3,102,844 14,489,173 10,389,330 13,286,630
(F1) EPS Est 1 week change 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
(F1) EPS Est 4 week change 4.82% 0.00% 0.26% 0.00% 2.00% 0.85%
(F1) EPS Est 12 week change 6.48% 0.82% 0.60% -24.76% 0.00% 3.67%
(Q1) EPS Est Mthly Chg 3.39% 0.00% -0.11% 0.00% -10.00% -6.32%
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Analyst Earnings Model@

Amazon.com, Inc. (AMZN)

iry ST,

A0E
31-Dec-25

20E
30-Jun-26

AGE

FY End s December 31st 31-Dec-26

Met Product Sales 5242,901.0 5255,887.0 5272,311.0 $53,970.0 $53,245.0 $74,058.0 S$87,394.8 $293 ,668.8 $71,355.0 $82,116.1
Yo¥ % Chng 5.32% 509 -3 & 7. 8% 7 =3
Het Services Sales £318,898.0 £51,687.0 1223368 419 600.8 S102,085.6
YoY % Chng 7 1 14. 72| 11.3% 1 6 14. 8% 11.3% 7 6
Net Sales $513,983.0 5574,785.0 $637,959.0 $155,667.0 $167,702.0 $180,169.0 $209,731.6 $713,269.6 $173,440.6 $185,879.3
Constant Curency Growth (%) 12.0% 12.0% 11.0% 10.0% 12.0% 12.0% 11.7% 11.5%| 11.4% 10.8% 11.1%| 10.9%)|
YoY % Chng = 1 % 11.0% %6 13.3% 11.7% 11.8% 7 =3 10.8% 11. 5% 1 e 10. 99|
Outbound Shipping Costs $83,520.0 $83,480.0 $55,845.0 $22,4585.0 $23,370.0 $30,242.0 S$101,491.0 $24,669.6 $26,333.3 $33,635.4 5$113,938.5 $126,716.8
YoY % Chng 8 6 719 7 19| 3.0% 6. 4% 59 59 97% 1 11.2%
Cost of Goods Sold 5288,831.0 5304,739.0 5326,288.0 5785,975.0 $80,808.0 5107,672.2 5354 ,127.2 S$85,193.6 5100,233.7 5120,004.7
YoY % Chng : e 6.0% 6 a &a 1 P
Gross Profit $225,152.0 $78,691.0 $86,893.0 $102,069.4 $359,142.4 $98,753.5
YoY % Chng 14 0% 1 % 1 9 15. 29| 7.9% 10. 5% 12. 59|
Fulfilm ent Expense £84,259.0 $80,619.0 £25,976.0 $27,679.0 $110,096.0 $30,9455 5123,815.0 $137,5956
YoY % Chng 12 2% 7.5%) 8 7% 10.2% 12.2% 11.8% 12.5% 1. 11.8% 1 o 1. e 1 e
Sales and Marketing 542,235.0 544,370.0 543,907.0 58,753.0 511,418.0 511,688.0 545,787.9 $10,494.7 512,074.2 512,770.6 514,967.7 $50,307.2 857,967 .6
YoY % Chng 29, 9% 50% {1.0%) 1.0% =0 29| [ 5| 7.5% 5.8% 8.3% 7.5% 7. 5% 15. 29|
Technology and Infrastructure 573,213.0 $85,622.0 558,544.0 522,984.0 527,166.0 $28,962.0 $106,175.7 $25,992.0 528,885.3 530,594.3 $33,807.5 5119,378.0 $132,686.4
YoY % Chng 3 ] 1 %6 3 49| 1. e 21.8% 30 29| 1559 13.0% 6.3% 56% 25 3% 1. 96| 1
General & Administrative £11,291 .0 £11,816.0 £11,350.0 £2,628.0 £2,955.0 $2,875.0 53,0288 511,496.8 $2,730.0 $2,909.9 $2,9745 $3,5535 $12,168.0 $13,847 .4
YoY % Chng 34 8% {0.69%) {3.9%) {4 2%) {2.5%) 58% 1. 39% {1.99%) 35% 17.3% 5 8% 13.8%)|
Other O perating Expense (Income), Net $1,263.0 S7E7.0 5763.0 5308.0 5198.0 54226 5$3,804.6 5396.2 S624.7 51,174.8 ST46.2 52,942.0
YoY % Chng 7 7.1 (38.3%) Q.59 105.2% 298 28.6% (59.1%) 22 7%}
Total Operating Expenses $501,735.0 $537,933.0 $569,366.0 $137,262.0 $162,747.0 $152,485.7 $163,623.4 $178,693.5 $703,991.2 $778,181.7
YoY % Chng 12 8% 7. 5.8% T.2% 1509 7 % 7 = 5.8% 1 10. 59|
EBITDA $73,790.0 $143,399.0 $36,356.0 $39,092.0 $39,615.8 544,716.8 $42,704.4 $175,671.4 $195,222.1
YoY % Chng € E-X 7 & € 2% 8.2% 6 8%
D&A 541,821.0 518,786.0 563,732.3 515,059.4 516,009.6 517,418.9
YoY % Chng 22 0% 2509 20. 79| € 3. 7% 1
Operating Income $12,248.0 $17,422.0 $80,781.4 $20,954.9 $22,255.8 $20,293.8 $24,656.0
Yoy % Chng (50 89} E s 202 0.79% 21.6% 7. 8% 1 & 7 {4 9%5) 91 1419
Interest Income £889.0 £4,677.0 £1,085.0 s1,100.0 12535 54504 5 $1,247.3 $1,329.8 $1,373.7 $5,239.9 56,041 2
Yo¥ % Chng 120 8% 58.6% 7.4% (124%) {3.7%) 17.0% = ] 1 9.6% 16.3%| 15.3%|
Interest Expense $2,367.0 52,406.0 5541.0 $538.0 s411.2 $2,006.2 S487.4 S415.6 84255 S4825 $1,811.1 S1,454.0
YoY % Chng 30. 8% (24.4%) (16.0%) r10.8%) (27 5%} (16 6%} (5. 9% (13596} (20.9%) (9.79%}) (17.5%)
Other Incom e E xpense), Net (516,806.0)| $838.0 (52,250.0) $2,743.0 $10,186.0 5564.2 5146162 S608.8 $898.0 $4,714.1 $7,926.5 $9,918.8
Vo 3% Chng (214 8%) 105 6%| (235 5% 202 8% 37, 20.5% 749 6% (77596} {19 6%} {53.796) 5 (45 8%) 25 19|
Total Non-Operating Income (Expense), Net ($18,184.0) $705.0 s21.0 $3,274.0 $10,748.0 $1,406.4 $17,114.4 $1,368.6 $1,812.2 $5,677.7 $2,596.8 $11,366.3 $14,467.0
Yo % Chng i 0%} 103. 9% (57.09%;) 240, 9% 1.6 1, {58. 296} 7. 596 {48796} 2 {33 796} 27 49%)|
Pre-Tax Income (55,936.0) $37,557.0 $68,614.0 $21,679.0 $28,170.0 $27,189.8 597,895.8 $22,323.5 524,068.0 $25,871.5 §27,252.8 $99,515.8 $115,088.3
YoY % Chng (1156%) TI2 T 82.7% & S 21.7% 20% 15.4% {8.296) 0.29% 1. 79| 15. 69|
Income Tasx (53,217.0) £7,120.0 520,810.6 542415 $4,572.9 54,9156 $5,178.0 £18,808.0 $21,866.8
Yo¥ % Chng (167.1%) 7 {6.8%) 70.8% (28.9%) (22.4%) (9.19) 15. 69|
Tax Rate 54.2% 21.0% 12.8% 21.3% 19.0% 19.0% 19.0% 19.0% 19.0%]| 19.0%]
Equity-M ethod Investm ent Activity, Net of Tax (53.0) 51.0 (515.0% (573.0y| (=160.0)| (573.0) (573.0) (573.0) (573.00 (5292.0)| (5292.0)|
Net Income ($2,722.0) $59,248.0 $17,127.0 $18,164.0 $76,925.2 $18,009.0 $19,422.1 $20,882.9 $22,001.8 $80,315.8 $92,929.5
YoY % Chng {108.2%) 5. 76| 34 29, 8% 699 { 1.9} 7.6% 4.4 15. 79|
Diluted Shares Outstanding 10,188.0 10,721.0 10,206.0 10,845.0 10,822 3 10,845.0 10,845.0 10,845.0 10,845.0 10,845 .0
YoY % Chng 2 2% 0.9% =3 O 9% 0% 0.0% P 0.0%|
Diluted EP S 51 S7.11 $1.79 $1.93 $2.03 $7.41 $8.57
Yoy 9 Chng 22.3% =28, 59| 5.6% (1396} 7.6% 15 79|




Zacks Stock Rating System

We offer two rating systems that take into account investors' holding horizons: Zacks Rank and Zacks Recommendation. Each provides valuable
insights into the future profitability of the stock and can be used separately or in combination with each other depending on your investment style.

Zacks Recommendation

The Zacks Recommendation aims to predict performance over the next 6 to 12 months. The foundation for the quantitatively determined Zacks
Recommendation is trends in the company's estimate revisions and earnings outlook. The Zacks Recommendation is broken down into 3 Levels;
Outperform, Neutral and Underperform. Unlike many Wall Street firms, we have an excellent balance between the number of Outperform and
Neutral recommendations. Our team of 70 analysts are fully versed in the benefits of earnings estimate revisions and how that is harnessed
through the Zacks quantitative rating system. But we have given our analysts the ability to override the Zacks Recommendation for the 1200
stocks that they follow. The reason for the analyst over-rides is that there are often factors such as valuation, industry conditions and
management effectiveness that a trained investment professional can spot better than a quantitative model.

Zacks Rank

The Zacks Rank is our short-term rating system that is most effective over the one- to three-month holding horizon. The underlying driver for the
guantitatively-determined Zacks Rank is the same as the Zacks Recommendation, and reflects trends in earnings estimate revisions.

Zacks Style Scores

The Zacks Style Score is as a complementary indicator to the Zacks rating system, giving investors a way

to focus on the highest rated stocks that best fit their own stock picking preferences. Value Score |E|
Academic research has proven that stocks with the best Value, Growth and Momentum characteristics Growth Score
outperform the market. The Zacks Style Scores rate stocks on each of these individual styles and assigns
a rating of A, B, C, D and F. We also produce the VGM Score (V for Value, G for Growth and M for Momentum Score
Momentum), which combines the weighted average of the individual Style Scores into one score. This is
perfectly suited for those who want their stocks to have the best scores across the board. VGM Score E

As an investor, you want to buy stocks with the highest probability of success. That means buying stocks with a Zacks Recommendation of
Outperform, which also has a Style Score of an A or a B.

Disclosures

This report contains independent commentary to be used for informational purposes only. The analysts contributing to this report do
not hold any shares of this stock. The analysts contributing to this report do not serve on the board of the company that issued this
stock. The EPS and revenue forecasts are the Zacks Consensus estimates, unless otherwise indicated in the report’'s first-page
footnote. Additionally, the analysts contributing to this report certify that the views expressed herein accurately reflect the analysts' personal
views as to the subject securities and issuers. ZIR certifies that no part of the analysts' compensation was, is, or will be, directly or indirectly,
related to the specific recommendation or views expressed by the analyst in the report.

Additional information on the securities mentioned in this report is available upon request. This report is based on data obtained from sources we
believe to be reliable, but is not guaranteed as to accuracy and does not purport to be complete. Any opinions expressed herein are subject to
change.

ZIR is not an investment advisor and the report should not be construed as advice designed to meet the particular investment needs of any
investor. Prior to making any investment decision, you are advised to consult with your broker, investment advisor, or other appropriate tax or
financial professional to determine the suitability of any investment. This report and others like it are published regularly and not in response to
episodic market activity or events affecting the securities industry.

This report is not to be construed as an offer or the solicitation of an offer to buy or sell the securities herein mentioned. ZIR or its officers,
employees or customers may have a position long or short in the securities mentioned and buy or sell the securities from time to time. ZIR is not
a broker-dealer. ZIR may enter into arms-length agreements with broker-dealers to provide this research to their clients. Zacks and its staff are
not involved in investment banking activities for the stock issuer covered in this report.

ZIR uses the following rating system for the securities it covers. Outperform- ZIR expects that the subject company will outperform the broader
U.S. equities markets over the next six to twelve months. Neutral- ZIR expects that the company will perform in line with the broader U.S.
equities markets over the next six to twelve months. Underperform- ZIR expects the company will underperform the broader U.S. equities
markets over the next six to twelve months.

No part of this report can be reprinted, republished or transmitted electronically without the prior written authorization of ZIR.



